
www.kwazulunatalfilm.co.za

2015/16



ANNUAL PERFORMANCE PLAN 2015/16
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FOREWORD 
BY: ACCOUNTING AUTHORITY

The KwaZulu-Natal Film Commission Act No. 3 of 2010 was promulgated to give effect to the establishment of 
the KwaZulu-Natal Film Commission. The prioritisation of the film industry as a strategic sector in the country 
and in our province is due to two key reasons. Firstly the economic indicator of 2.89 for each Rand spent on the 
Sector provides for substantial spins off to the peripheral industries that support film. This includes many small 
and micro businesses (e.g. catering, carpenters, makeup artists, designers) which are considered crucial for job 
creation in the province. Secondly the sectors brings about social cohesion not only through sharing cultural and 
historical stories of the past but by creating an understanding and respect for the various rich cultures present in 
the country and in the province.
 
The province has a significant opportunity to grow this sector based on its location offerings, talent and local 
incentives. The support programmes will enhance the capabilities of local emerging filmmakers to develop the 
required skills to eventually compete on an international level. The Zulu story, unique only to our province, is rich 
in its own making and whilst it will attract the international audience it is equally attractive to our youth in terms 
of retaining our rich cultural heritage. 

The KZN Film Commission has been mandated to provide the necessary support to develop the required skills and 
infrastructure to improve the region’s competitiveness and attract world class productions. Our policy priorities 
have been enshrined in this five year strategy through focussing on implementation and developing our youth and 
small businesses. 

I hereby endorse the Annual Performance Plan as the Executive Authority and will ensure that the necessary 
support and oversight is provided to ensure that the legislated mandate is adequately resourced in order to be 
delivered against.

__________________________________

Mr Michael Mabuyakhulu, MPP
MEC DEPARTMENT OF ECONOMIC DEVELOPMENT, TOURISM AND ENVIRONMENTAL AFFAIRS 
Responsible Department for the KwaZulu-Natal Film Commission
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CERTIFICATION

It is hereby certified that this Annual Performance Plan:

• Was developed by the management of the KwaZulu-Natal Film Commission (KZNFC) under the guidance    
 of the Department of Economic Development, Tourism and Environmental Affairs (EDTEA) and Provincial Treasury;

• Was prepared in line with the current Strategic Plan of the KZNFC;

• Accurately reflects the performance targets which the KZNFC will endeavour to achieve given the resources made   
 available in the budget for the 2015/16 financial period.

      
Kealeboga Bogatsu     Signature:  _______________________________________________
Chief Financial Officer
          

Carol Coetzee      Signature:  _______________________________________________
Chief Executive Officer 

Welcome Msomi      Signature:  _______________________________________________
Chairman of the Board

Approved by:
MEC Michael Mabuyakhulu, MPP        
Executive Authority      Signature:  _______________________________________________
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1. Vision

To position KwaZulu-Natal as a globally competitive, diverse and sustainable industry and choice film destination.

2. Mission

To facilitate effective support throughout the value chain to the local and international film industry stakeholders:

 • to create opportunities and 
 • to grow the KwaZulu-Natal film industry.

PART A: STRATEGIC OVERVIEW

The starting point in the development of the KZNFC’s strategy is understanding the national and provincial priorities of 
government and ensuring that the proposed programmes are aligned over the MTEF period. The table below reflects the 
alignment of the KZNFC’s strategy to that of the National Development Plan, the Provincial Growth and Development Plan 
(PGDP) and the shareholders (EDTEA)’s vision and strategic goals.

Vision:
To position KZN as a globally competitive, diverse and sustainable industry and 
choice film destination.

Mission: To facilitate effective support throughout the value chain to the local and international 
film industry stakeholders to create opportunities and to grow the KwaZulu-Natal film 
industry

NFVF Vision A viable film industry that represents the nation’s aspirations and celebrates our 
diversity

EDTEA Vision To attain inclusive and sustainable economic growth

KwaZulu-Natal Film
Commission Goals

Alignment to National 
and Provincial Priorities

KwaZulu-Natal Film 
Commission 
Strategic Objectives

Alignment to EDTEA and 
NFVF Strategic Goals

1.  KZN as a leading global 
destination for film 
production

Spatial equity To promote and market 
KZN Province as a global 
destination of choice for film 
production

 EDTEA Goal One: Lead 
and coordinate integrated 
economic planning and 
development
 
 NFVF Goal Three: To 
promote SA Film Industry 
locally and interantionally

2. Sustainable investment 
in the film industry in the 
Province

Strategic Infrastructure To secure strategic investment 
through facilitation and 
promotion into the filming 
industry in KZN

To develop and maintain 
an efficient regulatory and 
governance framework 
for sustained economic 
development 

EDTEA Goal One: Lead 
and coordinate integrated 
economic planning and 
development

NFVF Goal Four: Increase the 
audience access to SA Films

PART A: STRATEGIC OVERVIEW

1



ANNUAL PERFORMANCE PLAN 2015/16 

KwaZulu-Natal Film Commission

3. Competitive Film 
Industry achieved 
through development 
and transformation

Spatial equity, human 
and community 
development, human 
resource development

To implement interventions 
that drive transformation, 
diversification and service 
excellence in the film industry

To create opportunities in film 
production and distribution 
for PDIs 

To support human capital 
development 

EDTEA Goal Two: Facilitate 
sustainable and inclusive 
economic growth to ensure 
job creation

NFVF Goal One: Increase 
the number of SA Films 
produced and PDI’s 
producing them.

4.  A vibrant superior  
performing institution 

Policy and Governance To operate an effective 
administrative business 
process inculcating 
Governance, Risk and 
Compliance

To develop in-house 
capabilities and skills in order 
to provide world class quality 
service to our client

EDTEA Goal Four: Ensure a 
sustainable environmental 
and natural resource 
management

NFVF Goal Two: Increase the 
number of people trained in 
the industry particularly in 
areas of scarce skills. 

Updated Situational Analysis

3.1 Service Delivery and Performance Environment

The South African entertainment and media (E&M) market will generate estimated overall revenues of R175.4 billion in 2017, 
having increased from R104.8 billion in 2012 – a compound annual growth rate (CAGR) of 10.9%. Internet will remain the 
major force behind the growth in E&M revenues. Internet access as a revenue stream within the broader definition of E&M will 
continue to enjoy strong growth, increasing from R19.8 billion in 2012 to approximately R59.6 billion in 2017, a CAGR of 24.7%.

Filmed entertainment revenues will also grow due to increased Internet access, with electronic home video (including box 
office) reaching R1 544 million in 2017 and accounting for 66% of the home video market (up from R816 million in 2012 and 
49% of the home video market). Over-the-top (OTT) video services, which deliver video content via the Internet, are expected 
to become an important part of the filmed entertainment market in the next five years (generating a forecast R99 million in 
2017), despite broadband penetration remaining below 20%. 

The continued attraction of TV content and the demand from new consumers will ensure that the pay-TV industry continues 
to grow despite concerns about over-the-top (OTT) services and piracy. The value of the television sector – defined here as 
revenues from pay-TV, public licence fees and advertising – reached R27.4 billion in 2012.  We expect television sector spend 
to reach the R30 billion mark in 2014, before pushing on past R35 billion in 2017, a CAGR increase of 5.5% over the forecast 
period of 2013 to 2017.

South Africa’s status as a fast growing market means its total TV revenue is growing in importance in regional terms. By 2017, 
it will account for 4.4% of total EMEA television revenues, up from 3.7% in 2012.

The market for filmed entertainment in South Africa generated revenues of R2.2 billion in 2012. Fuelled by a growing economy 
and subsequent higher demand from consumers, the market is forecast to grow by a CAGR of 7.0% over the next five years 
to reach R3.1 billion in 2017. Going to the cinema will continue to be a popular leisure activity in South Africa with box office 
revenues forecast to reach R835 million in 2017, while cinema advertising will also grow to reach R781 million in 2017.

The electronic home video segment will be the fastest growing segment in the South African filmed entertainment market 
with a CAGR in excess of 24% over the forecast period and revenues exceeding R700 million in 2017. 

The filmed entertainment market will benefit further from consumers using services such as DStv Box Office and revenues 
from electronic home videos will replace those lost in the physical home video format. The electronic home video segment is 
expected to double its share of the filmed entertainment market, accounting for approximately 23% of the market in 2017, up 
from 11% in 2012.

The electronic home video segment is forecast to be the fastest-growing segment in the South African filmed entertainment 
market with growth forecast to be more than 24.2% CAGR over the forecast period and revenues exceeding R700 million in 
2017. This growth in electronic home video will offset declines in the physical sell through segment.

Source: PWC Entertainment and Media Outlook 2013-2017
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The assessment of the DTI rebates paid during the financial year ending 31 March 2014 shows:

 • R524m rebate paid
 • R1.952 billion in Qualifying SA Production Expenditure 
 • For every R1 of rebate SARS earned R2.09 direct and indirect taxes
 • 35 786 FTE jobs created

Source: The Independent Producers Organisation Report May 2014

The importance of the film industry is critical given the significance of the data provided above including its impact on social 
cohesion. The sector not only provides a 2.89 multiplier effect on predominantly SMEs in the local economies but also shows 
significant potential for growth well above many other sectors of the economy. The research of the impact of the incentives 
provided by DTI over the past few years have clearly demonstrated the return on investment for government funding in the 
film sector i.e for every rand of incentive, SARS earned R2.09 through direct and indirect taxes. 

The KwaZulu-Natal film industry currently plays a minor role in the South African film industry despite the fact that the talents 
predominantly emanate from the region. There is increased interest in the region in terms of production with the introductory 
work undertaken by the KZNFC in its first year through its promotion campaign. The KZNFC has identified specific targeted 
markets to promote KZN as a film destination. In establishing the market segmentation issues such as existence of film treaties, 
size and significance of their filming industry and the natural synergies (eg Bollywood has a natural link with KZN given the 
large Indian population in the province). International platforms were attended along with media coverage promoting the 
region in terms of the locations and incentives that are available. This was also to launch the KZNFC and to communicate 
our role and services to the international industry. Similarly stakeholder roadshows were held nationally and throughout the 
province to once again ensure that the KZNFC is known and that national producers are enticed to come to the province based 
on locations and local incentives.  This will build a solid base of productions which will impact positively on job creation and 
skills development and encourage investment into the region. 

A significant attraction to KZN was the launch of the KZN Film Fund in June 2014 of R16m aimed at supporting local filmmakers 
whilst attracting national and international production. The KZNFC will also place significant focus on developing KZN stories 
whilst attracting other productions to the region. 

 In order to remain relevant and competitive, the fund attracted more than 100 applications in its first round. The DTI rebate 
has clearly indicated the positive impact incentives of this nature have in attracting foreign and local spend to an economy. It is 
anticipated that the R16m should have a return of at least R3 for every rand disbursed. Aligned to the fund will be the condition 
of utilising local talent and thereby ensuring sustainable job creation and the growth of a KZN skills base. 

Along with the above funding incentives, the KZNFC has entered into agreements with service providers of the film industry 
who will provide further cost saving initiatives to the cost of production. It is reported that KZN is currently not cost competitive 
due to the need of “importing” skills and equipment into the region which attracts additional costs of transportation and 
accommodation. The above mentioned partners have agreed for filing projects to pass on significant savings in order to partner 
in the growth of the sector. 

Our marketing campaign for the New Year will highlight the various initiatives we have put in place including aspects such 
as the variety of locations, our world class facilities and our all-year round predictable weather critical for filming schedules. 
From the engagements thus far, there has been a keen interest from both international and national filmmakers to bring their 
projects to the region. 

3.2 Organisational Environment 

The entity’s structure has been designed around the key programmes and strategic goals of the entity. The team will be 
appointed during the current financial year in quarter three with temporary personnel being appointed in the interim to ensure 
that the KZNFC is able to function. The positions and related skills will ensure that the entity is able to deliver on its legislated 
mandate with significant emphasis on skills development and facilitation role in supporting filmmakers in the region. 

Interim systems have been put in place to ensure that the minimal control standards are adhered to. AS additional personnel 
are appointed and sophisticated systems are procured in line with the Masters Systems Plan, the KZNFC is anticipated to 
function effectively with minimal impact on the environment. Paperless Board meetings have been held since February this 
year and with the introduction of document control management systems, the flow of documents will be limited to electronic 
mediums only. 

The accounting authority of the KZN Film Commission is the Board appointed by the Executive Authority. The Board is made 
up of members representing various organisations and the film industry itself. The Act is clear on the type and nature of 
skills required to provide strategic oversight and guidance to the executive team. Currently the Board is comprised of 10 non-
executive directors. 
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 The entity is comprised of three functional divisions which are described in more detail below in the respective programmes: 

 • Chief Executive Officer’s office 
 • Finance and Administration and 
 • Marketing and Industry Development 

4. Revisions to Legislative and Policy Mandates

There were no changes or proposed changes to the mandate of the KZNFC as contained in the strategic plan. 

5. Overview of 2015/16 Budget and MTEF estimates

5.1 Expenditure Estimates

PROGRAMME: CEO’S OFFICE

R thousand

Audited outcomes
Adjusted

Appropriation

Medium-term
expenditure estimate

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

Board Costs

Operations 
commenced in 

2013/14

803 2 472 2 368 2 880 3 100

Corporate Social Responsibility 683 250 450 550

Admin & General Expenses 27 1 797 1 520 1 256 1 707

Compensation of Employees 704 2 138 3 335 3 700 3 900

Programme Sub-total 1 534 7 090 7 473 8 286 9 257

PROGRAMME: FINANCE AND ADMINISTRATION

R thousand

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

Project Costs

Operations 
commenced in 

2013/14

0 595 0 0 0

Admin & General Expenses 1 666 6 224 5 454 6 607 6 936

Compensation of Employees 156 3 887 6 986 7 384 7 805

Capital Expenditure 1 930 2 977 380 450 650

Programme Sub-total 3 752 13 683 12 820 14 441   15 391
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PROGRAMME: MARKETING AND INDUSTRY DEVELOPMENT

R thousand

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

Marketing Costs

Operations 
commenced in 

2013/14

617 3 980 3 905 5 400 5 700

Project Expenses: Initiatives 20 288 18 845 23 936 26 054

Admin & General Expenses 3 270 1 928 4 926 5 222

Compensation of Employees 156 3 929 7 208 7 600 8 056

Special Project: Funded 0 6 000 8 000 8 051 9 000

Programme Sub-total 773 37 467 39 885 49 913 54 032

ALL PROGRAMMES SUMMARY

R thousand

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

CEO’s Office
Operations 

commenced in 
2013/14

1 534 7 090 7 473 8 286 9 257

Finance and Administration 3 752 13 683 12 820 14 441 15 391

Market and Industry Development 773 37 467 39 885 49 913 54 032

TOTAL BUDGET 6 059 58 241 60 180 72 642 76 000

Indicative Sources of Funding – the full budget is funded through the department of Economic Development, Tourism and 
Environmental Affairs.

5.2 Relating expenditure trends to strategic goals

a) The KZNFC commenced operations in the latter quarter of the 2013/14 financial year. The priority of the KZNFC in  
 the 2014/15 financial year will be to build on the foundation and to ensure that all appropriate business systems and  
 policies are in place in order to deliver on our mandate. Hence the significant increase from 2014/15 to 2015/16.

b) Specific strategies have been identified which require appropriate research to establish not only baseline data  
 but also to identify the critical interventions and support required by the KZNFC. As a result many programmes will  
 be initiated in the latter part of the 2014/15 year with specific funding being sourced to fund these programmes to a  
 larger extend over the MTEF. 

c) A large proportion of the budget will be allocated to programme 3 Marketing and Industry development where the  
 core of the business support will be to the industry. 

d) Personnel and operational costs have been minimised (estimated at 40% of budget) 4 to ensure that a significant  
 portion of the budget is allocated to specific strategic initiatives. The full staff compliment will be implemented  
 over an 18 month cycle with the majority of the team being employed in quarter three of the 2014/15 financial year.

e) The CEO’s budget is mainly reflective of the governance of the Board and the research required in the development  
 and review of strategies and their impact on the film industry. 

5
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PART B:  KwaZulu-Natal Film Commission
The core operational business activities of the KZN Film Commission are managed by the CEO’s Office, Finance and 
Administration and Marketing and Industry Development programmes respectively and have been designed to streamline and 
strengthen the KZNFC’s capability to discharge its core business.

The Programme Structure of the KZNFC comprises:

 • Programme One: Chief Executive Officer
 • Programme Two: Finance and Administration  
 • Programme Three: Marketing and Industry Development
 

6. PROGRAMME ONE: CHIEF EXECUTIVE OFFICERS‘ OFFICE
 

Programme Purpose:

The main purpose of the Chief Executive Officers’ office, is to provide strategic guidance through delivering on the strategic 
objectives whilst ensuring compliance within the legislated environment.  

Functions co-ordinated under this programme include:

 • Strategic development, monitoring and evaluation for the organisation 
 • Policy and legislation advocacy, drafting and implementing
 • Stakeholder development and engagement to enhance relationships, encourage local production and 
  partnerships and to ensure a clear understanding of the mandate and services of the KZNFC
 • Negotiating and entering into partnerships with various stakeholders to enhance the competitiveness 
  of KZN and to secure additional funding to further enhance and increase our outcomes   
 • Board Secretarial functions and governance matters of the Board
 • Oversee the Internal audit function through monitoring the implementation of management commitments. 

The structure and human resources of the CEO’s office provide the necessary support to the KZNFC team to deliver on the 
mandate and outputs of the APP, the structure is reflected in the organisational structure below. The company secretary and 
internal audit are currently outsourced given the current level of maturity of the KZNFC. This position may be reviewed at a 
later stage. 

CEO

Company Secretary
(Outsourced)

Internal Audit
(Outsourced)

Executive Assistant

Strategic & Planning  
Manager

Strategic & Planning  
Adminstrator

COOCFO

6
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Strategic Objective annual targets for 2015/16

6.1 Performance Indicators 

KZNFC strategic objective is directly linked to EDTEA Strategic Objective namely: To embed effective corporate governance, 
risk management and internal controls framework.

STRATEGIC OBJECTIVE : To operate an effective administrative business process inculcating Good Governance, Risk 
Management and Compliance

DEFINITION: The CEO office provides the required strategic guidance and support on all the strategic objectives of the KZNFC. 

Programme Performance Focus Area:

• Delivery against strategy with continued business improvement
• Strong stakeholder relationships leveraging resources, knowledge and advocating policy
• Governance and administrative support to the Board

Key Performance Indicator
Audited/Actual performance

Estimated 
performance

Annual Medium-term targets

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2017/18

1.1
Percentage Achievement of 
APP targets

Operations 
Commenced 1 
October 2013

100% 100% 100% 100% 100%

1.2
Number of Research/
Monitoring and evaluation 
papers produced

n/a n/a 2 2 2

Programme performance indicators Reporting Period
Annual target 

2015/16
Quarterly targets

Qrt 1 Qrt 2 Qrt 3 Qrt 4

1.1
Percentage Achievement of 
APP targets Quarterly 100% 100% 100% 100% 100%

1.2

Number of Research/
Monitoring and evaluation 
papers produced

Bi-Annual 2 - 1 - 1

6.2 Reconciling Performance Targets with the Budgets and MTEF

Expenditure estimates

PROGRAMME: CEO’S OFFICE

R thousand

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

Board Costs

Operations 
commenced in 

2013/14

803 2 472 2 368 2 880 3 100

Corporate Social Responsibility 683 250 450 550

Admin & General Expenses 27 1 797 1 520 1 256 1 707

Compensation of Employees 704 2 138 3 335 3 700 3 900

Programme Sub-total 1 534 7 090 7 473 8 286 9 257
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6.3 Budget impact on Performance Targets 

The allocated budget will be adequate to ensure the strategic goals and objectives are obtained. A key focus will be securing 
partners to leverage funding from partners with aligned strategic goals, for example NFVF’s bursary programme and film fund. 
 

6.4   Performance and expenditure trends

   
The CEOs budget relates to 

a) Corporate Social Responsibility is one of the many transformation programmes of the KZNFC. Projects are identified  
 based on their impact on education and social cohesiveness. In the long-term projects will be selected to ensure   
 sustainability within the community identified. 

b) Effective Board oversight costs are reflected in the “Board costs” – the fees are regulated by the MEC and annual  
 increases are informed through a consultative process with Provincial Treasury. Additional funding has been  
 provided for expenses incurred during international trips where KZNFC leverages the relationships the board  
 members have in the industry to develop our brand and create an awareness of our offerings whilst building l 
 asting relationships. Funding has been made available for corporate governance training of board members. 

c) Implementation of APP targets – achieving our strategy through effective monitoring and engaging with the  
 executive through appropriate forums and to ensure that the performance management system is aligned to  
 the delivery of targets as contained in the APP for each programme. The expenditure is expected to remain  
 fairly constant with monitoring and evaluation being undertaken through external resources until such time  
 as internal capacity is developed. This will include research that is crucial in informing future strategy development.  
 These costs are reflected within Administrative expenses. 

d) Stakeholder development and engagement – our Act defines the various engagements that are required on an  
 annual basis. KZNFC will however be utilising social media as an ongoing medium to engage with the stakeholders  
 to operate as effectively as possible within the resources made available. 

e) Compensation of employees reflects the current two employees with additional manager being appointed in the  
 later part of quarter four of 2014/15 and the administrative role being filled in 2015/16. The outsourced function  
 of internal audit is currently provided by the Provincial Treasury at no cost to the KZNFC. The company secretary  
 costs are reflected in the Board costs above. 
 

7.  PROGRAMME TWO: FINANCE AND ADMINISTRATION 

The activities that are combined within this composite programme relate to the management and direction of the finance and 
administration of the KwaZulu-Natal Film Commission organisation in support of the core business of the entity.  

The effective administration of the public entity is essential to ensure efficient service delivery. The administrative business 
unit will provide the require services such as financial management, human resource development, information technology 
and corporate services. Being the first year in operations, the priorities will be to establish the appropriate policies, systems, 
business processes and resources to enhance governance, risk management and compliance within the legislative environment 
whilst enhancing efficiency through business process and control design.

Programme Purpose is to enhance the KZNFC financial, human resource and Information technology administration and 
reporting capability to ensure service efficiency within the regulatory framework.  

Functions co-ordinated under this programme include:

 • Financial Management and Reporting 
 • Administration support
 • Management and Cost Accounting
 • Supply Chain Management.
 • Legal and Contracts Management
 • Human Resources Management
 • Information Communication and Technology Management
 • Facilitation of Attracting Investments 

8



ANNUAL PERFORMANCE PLAN 2015/16 

KwaZulu-Natal Film Commission

The above-mentioned functions will be allocated to the approved positions contained in the structure reflected in the diagram 
below:

CFO

Legal Contract Advisor
(Outsourced) Executive Assistant

HR & Payroll  
Practioner

Administrator

IT Administrator

Receptionist

Financial Analyst

Supply Chain  
Officer

Administrator

Finance Manager

Accountant 

Administrator

Strategic Objective annual targets for 2015/16

7.1.1 Performance Indicators 

KZNFC strategic objective is directly linked to EDTEA Strategic Objective namely: To deploy robust business process and 
systems for efficient and effective delivery of strategy.

STRATEGIC OBJECTIVE : To operate an effective administrative business process inculcating Good Governance, Risk 
Management and Compliance.

DEFINITION: To ensure the KZNFC adheres to all statutory requirements, and implement adequate controls and systems to 
support the core business of the entity.

Programme Performance Focus Area:

• Implementation of the Financial and Human Management policies, systems and controls
• Implementation of Information Technology systems and controls

Key Performance Indicator
Audited/Actual performance

Estimated 
performance

Medium-term targets

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2017/18

1.1
Percentage of GRC Road 
Map implemented 

Operations began in 
2013/14

100% 100% 100% 100% 100%

1.2
Outcome of Auditor-
General’s report Unqualified Unqualified Unqualified Unqualified Unqualified

1.3

Percentage of 
procurement spent on BEE 
Businesses

- 60% 75% 75% 75%
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Programme performance indicators Reporting Period
Annual target 

2015/16
Quarterly targets

Qrt 1 Qrt 2 Qrt 3 Qrt 4

1.1
Percentage of GRC Road Map 
implemented

Annual 100% - - - 100%

1.2
Outcome of Auditor-General’s 
report

Annual Unqualified - Unqualified - -

1.3
Percentage of procurement 
spent on BEE Businesses

Quarterly 75% 75% 75% 75% 75%

7.1.2 Performance Indicators 

KZNFC strategic objective is directly linked to EDTEA Strategic Objective namely: To establish organisational capacity and 
capability to enable delivery of mandate.

STRATEGIC OBJECTIVE : To develop in-house capabilities and skills in order to provide world class quality services to our client

DEFINITION: To ensure that the KZNFC  has skilled employees with adequate training and industry knowledge

Programme Performance Focus Area:

• To identify key skills within the industry and  skills shortage within KZNFC and ensure adequate availability of skills

Key Performance Indicator
Audited/Actual performance

Estimated 
performance

Annual Medium-term targets

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2017/18

1.1

Vacancy rate on 
approved staff 
complement

Operations began in 
2013/14

HR Policies , 
structure

8% 8% 6% 6%

1.2

Percentage of  staff 
undertaking training 
programme as contained 
in development plans

Development 
of policies and 
recruitment of 
staff

100% 100% 100% 100%

Programme performance indicators Reporting Period
Annual target 

2015/16
Quarterly targets

Qrt 1 Qrt 2 Qrt 3 Qrt 4

1.1
Vacancy rate on approved 
staff complement Quarterly 8% 15% 10% 10% 8%

1.2

Percentage of  staff 
undertaking training 
programme as contained in 
development plans

Annual 100% - - - 100%
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7.2 Reconciling Performance Targets with the Budgets and MTEF

Expenditure estimates

PROGRAMME: FINANCE AND ADMINISTRATION

R thousand

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

Project Costs

Operations 
commenced in 

2013/14

0 595 0 0 0

Admin & General Expenses 1 666 6 224 5 454 6 607 6 936

Compensation of Employees 156 3 887 6 986 7 384 7 805

Capital Expenditure 1 930 2 977 380 450 650

Programme Sub-total 3 752 13 683 12 820 14 441   15 391

7.3 Budget impact on Performance Targets 

The allocated budget is deemed to be sufficient to enable this programme to attain its planned annual performance objectives 
and proceed to respond to its five-year strategic planning target outcomes. Provision has been made for additional positions 
in the organisational structure as additional competencies are required to respond to the five year strategic target outcomes.

Performance and expenditure trends

a) Project Costs:   The cost relate to the unit, engaging in projects that will enable the unit to develop and implement  
 IT required policies and framework. This will further include the development and establishment of a suitable KZNFC  
 funding model.

b) Admin & General Expenses:  The costs relate to administration operations of the KZNFC. This includes the rental  
 of offices, the general office overheads to ensure adherence to legislations and acts. The purpose of the unit is  
 to support and enable the entity to achieve its objectives. The cost has reduced from the initial set up once off costs  
 to R4, 6 million in 2015/16, which will gradually increase over the MTEF period.

c)     Compensation of Employees:   The KZNFC is in the process of recruiting the suitable and appropriate employees to  
 ensure that all the process and policies of the KZNFC area adhered to.  This will include the segregation of duties  
 and ensure there is proper governance within the unit, and the KZNFC. 

d)     Capital Expenditure:   The KZNFC, in its first year, had to set up and install the IT systems. There is a further need as  
 the entity establishes itself to ensure that adequate resources are provided through the IT unit, and this further   
 includes purchases of furniture and equipment as the entity recruits additional employees.
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8. PROGRAMME THREE: MARKETING AND INDUSTRY DEVELOPMENT 

Marketing and Industry development is housed in the office of the Chief Operations Officer and will position the KwaZulu-Natal 
province as a location for film, as well as positioning the KwaZulu- Natal Film Commission as a leading film commission in the 
South African marketplace.  The programme will develop and implement programmes for skills development, industry support 
and project funding.  Key event and promotions programmes will be implemented on national and international platforms.  

Programme Purpose:

The main purpose of the Chief Operations Officer’s office is to promote the region through appropriate marketing and 
communication and develop the industry through human capital development and investment promotion.

Functions co-ordinated under this programme include:

• Investment promotion at local and international platforms aiming at attracting investment into infrastructure as  
 well as into productions in the region. The marketing strategy contains the market segmentation which has  
 identified the target markets for the next five years as:

  •    Nigeria
   •    Kenya
  •    India
  •    UK
  •    Germany
  •    Italy
  •    France and 
  •    USA (LA, Georgia and Louisiana) 

• The South African market is well established and will form a solid base of partnerships and attracting new business   
 and production to KZN. The KZNFC has already engaged with the film commissions of Gauteng and the Western  
 Cape as well as industry in those regions to begin exploring the various opportunities of working together to  
 promote SA. 

• Implementation of the marketing and communication strategy requires various platforms and medium to be  
 utilised in order to ensure as far a reach as possible. Partnerships are essential as well as becoming members of  
 the AFCI in order to engage readily and have access to key stakeholders in the industry. 

• Development, management and maintenance of a website and critical stakeholder databases. This will assist  
 in facilitating production and employment opportunities for the local industry. Databases of the relevant  
 participants throughout the value chain will be built and maintained for access by national and international   
 filmmakers. This process will also ensure a consolidation of the fragmented industry currently. 

• Human Capital development will take various forms and will be largely outsourced to competent service  
 providers and partners of the KZNFC. The programme will include addressing the current skills shortages,  
 whilst creating new skills specifically in new technological developments in order to ensure competiveness of  
 the region. The programmes will further enhance the capabilities of the film applicants with the end objective  
 of increased KZN local content on the South African and international distribution platforms and most  
 importantly sustainable employment. 

• Management of the KZN Film Fund. The KZN Film Fund’s objectives are to incentives and support film production  
 in the region. A significant portion of the budget is allocated for this purposes with the end objective of not  
 only promoting the region as a destination of choice but also to ensure sustainable job creation. Funding is provided  
 for development, production and post-production and prioritised the previously disadvantaged, the youth and  
 women companies. Whilst the KZN stories will dominates the allocations, the fund also aims at attracting “ 
 national and foreign” producers who are required to spend over 75% of the budget in KZN. 

• Locations and production support will ensure that the regions is known as a film friendly destination. As KZN  
 becomes more known in the industry, it would be essential that filmmakers are provided with as much  
 information as possible to persuade them to select KZN as their location. As local government support and  
 capacity improves, additional services and support will be provided through their offices and through the  
 establishment of service and locations companies in KZN. Filmmakers require the right information at the right time  
 and the development of the film protocol will provide a practical guideline on how to do business in KZN. 
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The functions of the COO office described above, will be carried out by a multi-skilled team as reflected in the diagram below:

COO

Executive Assistant

Production &  
Development Manager

Project Assistant

Facilities & Locations 
Specialist

Project 
 Coordinators

Project 
 Coordinators

Human Capital  
Development

Marketing & Comms 
Specialist

Marketing 
Assistant

Marketing & Comms 
Manager

PR & Event  
Specialist

Project Assistant Project Assistant

Strategic Objective annual targets for 2015/16

8.1.1 Performance Indicators

KZNFC strategic objective with regards to marketing and industry development is directly linked to EDTEA Strategic Objectives 
which are listed below: 

 • To enhance sector and industrial development through trade and investment in the creative industry 
 • To forge strategic partnerships for development of provincial economy (leverage resources) 
 • To develop and maintain an efficient regulatory and governance framework for sustained economic   
  development 
 • To implement intervention that drive transformation, diversification and service excellence in the  
  film industry
 • To develop the knowledge base to enhance the knowledge economy
 • To promote SMME and Entrepreneurial development

STRATEGIC OBJECTIVES FOR MARKETING AND INDUSTRY DEVELOPMENT: 

1. To promote and market KZN Province as a global destination of choice for film production. 
2. To secure strategic investment through facilitation and promotion into the filming industry in KZN 
3. To develop and maintain an efficient regulatory and governance framework for sustained economic development 
4. To implement interventions that drive transformation, diversification and service excellence in the film industry
5. To support human capital development 

DEFINITION: The development of the KZN Film Industry through promotion, development and facilitation in order to ensure 
transformation and sustainable job creation through increased productions and a strengthened skills base. 

Programme Performance Focus Area:

• Implementation of a marketing and communications strategy 
• Packaging and promotion of provincial and national funding instruments, provincial locations, facilities and talent, film 

projects
• Advisory service for film activity in the province.
• Human capital development through an incubation programme for Youth and women with partner participation and 

SMME Development
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Key Performance Indicator
Audited/Actual performance

Estimated 
performance

Annual Medium-term targets

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2017/18

1 Amount of investment 
leveraged through the 
film fund 

Operations began in 2013/14

- R36 M R40 M R45 M

2 Number of new 
businesses supported 
through the incubator 
programmes 

6 12 24 48

3 Number of people 
trained through the 
film value chain in the 
industry

30 90 110 120

4 Number of  development 
and production projects 
funded through KZNFC 

3 35 40 45

5 Number of MOU’s 
signed to reduce film 
production cost in KZN 

3 3 1 1

Programme performance indicators Reporting Period
Annual target 

2015/16

Quarterly targets

Qrt 1 Qrt 2 Qrt 3 Qrt 4

1 Amount of investment 
leveraged through the film 
fund 

Quarterly R36m 0 R12m R12m R12m

2 Number of new businesses 
supported through the 
incubator programmes 
 

Annual 12 - - - 12

3 Number of people trained 
through the film value chain in 
the industry

Quarterly 90 0 40 10 40

4 Number of  development and 
production projects funded 
through KZNFC 

Quarterly 35 0 10 15 10

5 Number of MOU’s signed to 
reduce film production cost 
in KZN 

Quarterly 3 0 1 1 1
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8.2 Reconciling Performance Targets with the Budgets and MTEF

Expenditure estimates

PROGRAMME: MARKETING AND INDUSTRY DEVELOPMENT

R thousand

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2016/17

Marketing Costs

Operations 
commenced in 

2013/14

617 3 980 3 905 5 400 5 700

Project Expenses: Initiatives 20 288 18 845 23 936 26 054

Admin & General Expenses 3 270 1 928 4 926 5 222

Compensation of Employees 156 3 929 7 208 7 600 8 056

Special Project: Funded 0 6 000 8 000 8 051 9 000

Programme Sub-total 773 37 467 39 885 49 913 54 032

8.3 Budget impact on Performance Targets 

The allocated budget is deemed to be sufficient to enable this programme to attain its planned annual performance objectives 
and proceed to respond to its five-year strategic planning target outcomes. Provision has been made for additional positions 
in the organisational structure as additional competencies are required to respond to the five year strategic target outcomes.

8.4 Performance and expenditure trends

The expenditure has been allocated to the respective programmes which is explained in more detail below. The first quarter of 
the year will be the development and establishment of the brand, website and promotional material with the remainder of the 
year and MTEF implementing these strategies and monitoring their effect. 

a. Marketing costs: reflect the costs of implementing the marketing strategy. These costs include the building of  
 the brand which requires initial investment in developing the brand in an international market. The budget  
 also includes the international markets which are used at platforms to build business relationships and  
 further promote the region. The budget also includes the development and maintenance of the website and  
 other communication tools. The costs are expected to increase over the MTEF as a new entity we are required  
 to continuously build our brand and as the team increases we are able to attend more international platforms  
 to further enhance our brand. 

b. Project expenses: reflects the costs of the KZN Film Fund, the human capital development initiatives and  
 the familiarisation tours.  The slight decline in 2015/16 reflects the initial once off costs of setting up the film  
 fund. This budget relates to the core activities of the KZNFC. 

c. Administration and general expenses: reflects the operational costs of the programme. These costs will increase  
 in line with the appointment of personnel. 

d. Compensation of Employees: represents the costs of a 14 people team who are responsible for marketing,  
 human capital development, locations and fund management.   The increase reflects the appointment of personnel  
 during 2014/15 financial year. 

e. Special Project: reflects the costs of the key marketing platforms that the KZNFC partners namely the  
 Durban International Film Festival and the African Film Festival and associated activities during those festivals. 
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PART C: LINKS TO OTHER PLANS

9. Links to the Long-term infrastructure and other capital plans

 The KZNFC will not construct any physical infrastructure and will not provide for any capital expenditure in this regard.

10. Conditional Grants
 
 The KZNFC has not received nor will it receive any conditional grants during the course of its business.

11. Public Entities
 
 The KZNFC is in the process of being listed as a Scheduled 3C Public Entity through National Treasury.  

12. Public-Private Partnerships 

 The KZNFC will not be entering into any Public Private Partnerships as defined by the Treasury regulations. It will   
 however have significant partnership agreements with both public and private sector partners in terms of leveraging  
 resources and expertise.

Battle Fields
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ANNEXURE A
KWAZULU-NATAL FILM COMMISSION ANNUAL PERFORMANCE PLAN

TECHNICAL INDICATOR TABLE DESCRIPTIONS

As a multi-stakeholder mandated and supported entity, the KZNFC is required to monitor and report on a range of performance 
indicators routinely, which are defined and described in the Tables below. 

For explicit institutional alignment and reporting purposes, high level indicators that have been agreed with the Department 
of Economic Development, Tourism and Environmental Affairs (EDTEA) and the alignment has been shown in the proceeding 
chapter under each of the programmes. Our annual performance plan has also shown the alignment to the provincial growth 
and development plan. 

  Strategic Goal 1 KZN is a leading global destination for film production
Goal statement To package and promote the regions competitive advantage to international and local 

industry key stakeholders.

Justification Packaging opportunities creates an awareness of our service offerings and attract foreign 
direct investment and employment opportunities.

Links NDP and PGDP priority on infrastructure development and spatial development

Indicator title To promote and market the Province as a global destination of choice for film production. 

Short definition The promotion of the province in terms of its Unique Selling Proposition, infrastructure 
and skills base will be through a targeted marketing strategy.

Purpose/importance To create an awareness of our offering and to increase the number of productions taking 
place in order to attract spend and job opportunities for the region

Source/collection of data The number of productions will be through DTI where incentives are administered as well 
as through the NFVF who maintain such data.

Method of calculation The value of spend in the province is required to be audited in terms of the DTI incentive 
programme and for disclosure by SARS for tax incentives.

Data limitations The multiplier effect will be utilised based on the above-mentioned data. There are 
however productions taking place that do not necessarily go through the above-
mentioned institutions.

Type of indicator Output 

Calculation type Annual and Cumulative – for the year

Reporting cycle Annual  

New indicator Yes  

New indicator The indicator is for monitoring the annual and cumulative rate of films produced which is 
expected to increase as well as to assess the level of awareness of the province through 
the number of enquiries received.

Indicator responsibility CEO & COO
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  Strategic Goal 2 Sustainable investment inflows into the film industry in the Province
Goal statement To package viable business opportunities in order to attract investment and open 

opportunities for transformation through facilitation of key stakeholders and interested 
parties

Justification Investment in infrastructure is crucial to attract productions to the region

Links PGDP highlights the need for investment in infrastructure to stimulate the sector

Indicator title To facilitate investment in the film industry in the Province

Short definition To package and facilitate investors in critical infrastructure required to grow and support 
the film sector

Purpose/importance Adequate infrastructure and resources will enable the KZN to be the preferred destination 
for film production by competitive production costing

Source/collection of data Trade and Investment and DTI , FDI and Investment funded 

Method of calculation Committed capital 

Data limitations The accuracy of the extent and impact of investments is based on Business Plan forecasts 
and is subject to fulfilment over varying time frames per investment. In addition, investor 
forecasting remains subject to the effects of economic conditions and other external 
factors that may serve to alter or delay realisation of planned outcomes (eg job creation 
levels).

Type of indicator Output 

Calculation type Annual and Cumulative – for the year

Reporting cycle Annual  

New indicator Yes  

New indicator The indicator is for monitoring the annual and cumulative rate of investment attracted to 
the province in the areas of infrastructure development.

Indicator responsibility Executive Team 

  Strategic Goal 3
A competitive film Industry achieved through Development and 
Transformation 

Goal statement To identify specific opportunities for transformation transactions and human 
capital development programmes to create sustainable, competitive businesses and 
employment.

Justification The transformation agenda of the country is a key priority and maintaining 
competitiveness must be obtained to maintain sustainability

Links BBB-EE codes will be utilised as a base to direct the programmes 

Indicator title To provide and encourage the provision of opportunities for persons, especially from 
disadvantaged communities, to enter and participate in both in the infrastructure and in 
the distribution of skills and resources.
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  Strategic Goal 3
A competitive film Industry achieved through Development and 
Transformation 

Short definition Develop and implement targeted actions leading to transformation of the industry 
throughout the value chain 

Purpose/importance Transformation is crucial to ensure inclusive growth of the industry and impact on job 
creation 

Source/collection of data Baseline research from independent researchers

Method of calculation Monitoring and evaluate the impact of inventions on the baseline data

Data limitations Tracking of long term impact 

Type of indicator Output 

Calculation type Number of graduates, number of people employed, ownership in key companies and new 
SMEs 

Reporting cycle Quarterly 

New indicator Yes  

New indicator Substantial increase in meaningful participation 

Indicator responsibility Executive Team 

  Strategic Goal 4 A vibrant superior performing institution
Goal statement Build Organisational Capability to deliver mandate and satisfy customer needs through 

Good Governance, Risk Management and Compliance.

Justification The development of an effective long-term market positioning and strong brand 
reputation are contingent on the building of sound organisational capacity in a range of 
areas and disciplines commensurate with the operational scope of the KZNFC and the 
service delivery requirements placed on the organisation in terms of its fulfilment of the 
customer value promise.

Links The successful development and expansion of the KZNFC is seen as forming a key 
stimulus and enabling component within services development planning expressed in 
the National Development Plan. 

Indicator title Build Organisational Capability and maintain operational efficiency 

Short definition Effective business operations driven by capable, skilled team who subscribe to Good 
Governance, Risk Management and Compliance. 

Purpose/importance The KZNFC is a young organisation that is still developing and enhancing its organisational 
capability in relation to the development and commissioning of new services. The entity 
is serving as the Operating Entity for a programme and implementation initiative that 
is novel in South Africa and is therefore breaking new ground in its programmes and 
activities

Source/collection of data KZNFC Performance Monitoring and Management Systems
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  Strategic Goal 4 A vibrant superior performing institution
Method of calculation Individual Employee Performance Appraisals;

Divisional Performance Reporting (Quarterly);
Enterprise Performance Reporting (Annual Report)

Data limitations Supervisor/Supervisee performance assessments remain susceptible to an element of 
subjectiveness within the appraisal / performance measurement process;

Operational circumstances may impose new / unusual competency requirements not 
immediately contemplated and measured within the existing performance management 
framework and the latter will require adaptation from time to time to ensure appropriate 
data generation.

Type of indicator Activity

Calculation type Assessment

Reporting cycle Quarterly 

New indicator Yes  

New indicator The KZNFC wishes to raise its competency levels to 100% and ensure that all employees 
attain performance ratings of not less than 60% (100% performance delivery against 
contracted work outputs – score 3 out of 5 on appraisal scoring scale).

Indicator responsibility Executive Team
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APPENDIX 1 
TECHNICAL INDICATOR DESCRIPTIONS AND EXAMPLES FOR EACH PROGRAMME

Programme 1: CEO’s Office

Indicator title Percentage achievement of APP targets

Short definition The amount of targets set for the organisation that were achieved at the end of the reporting 
period

Purpose/importance Provides an indication of whether the entity has delivered on its services

Source/collection of data Quarterly reports and annual report

Method of calculation Targets achieved per APP divided by the Total number of Targets set in the APP calculated 
as a percentage

Data limitations None

Type of indicator Output

Calculation type Quarterly

New indicator Yes

Reporting cycle Quarterly

Indicator responsibility CEO 

Indicator title Number of Research/Monitoring and evaluation papers produced

Short definition Research projects to be undertaken on current market trends and evaluations of programmes 
to guide future strategic planning

Purpose/importance Research on current market trends and assessments on current programmes are essential in 
assessing the impact of current programmes and to direct future strategies

Source/collection of data Final report

Method of calculation Quantitative 

Data limitations None

Type of indicator Output

Calculation type Bi - annual

New indicator Yes

Reporting cycle Bi - annual

Indicator responsibility CEO and Strategy Manager
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Programme 2: Finance and Administration

Indicator title Percentage of GRC Road Map implemented

Short definition The implementation of action plans to move to a mature organisation

Purpose/importance To ensure that the KZNFC achieves its targets and all the objectives of the entity are met, 
with minimal risks, Good Governance practised and Compliance to legislation

Source/collection of data Action plan updated report

Method of calculation % of achieved actions implemented

Data limitations None

Type of indicator Output

Calculation type Annual

Reporting cycle Annual

Indicator responsibility Executives 

Indicator title Outcome of Auditor-General’s report

Short definition Audit opinion provided by the external auditors after review and auditing the performance 
information and financial statements

Purpose/importance To ensure the is good governance and adherence to regulations and policies

Source/collection of data Signed Audit Opinion letter by AG

Method of calculation Audit report provided by external auditors

Data limitations None

Type of indicator Output

Calculation type Annual

Reporting cycle Annual

Indicator responsibility Executives
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Indicator title Percentage of procurement spent on BBB-EE Businesses

Short definition This indicator is concerned with procurement of goods and service to advance BBB-EE Policy 
implementation and empowerment of the previously disadvantaged individuals in the 
Province

Purpose/importance To transform the KZN economy and open up opportunities for the priority target groups

Source/collection of data BBB-EE procurement spend report

Method of calculation % of spend on BBB-EE suppliers within the qualifying KZNFC spend (excludes personnel 
costs, parastals etc.)

Data limitations None

Type of indicator Output

Calculation type Cumulative

Reporting cycle Quarterly

Indicator responsibility CFO

Indicator title Vacancy rate on approved staff complement

Short definition Measures the percentage of approved posts in the organisation’s structure that remain 
unfilled

Purpose/importance The purpose is to assess whether the organization possesses sufficient human capital 
resources to achieve its strategic goals and objectives

Source/collection of data HR progress report

Method of calculation The number of vacant posts in the approved structure of the organization are calculated as 
a percentage of the total posts

Data limitations None

Type of indicator Output

Calculation type Cumulative

Reporting cycle Quarterly

Indicator responsibility CFO
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Indicator title Percentage of  staff undertaking training programmes as contained in development 
plans.

Short definition Percentage of  staff undertaking training programmes 

Purpose/importance To ensure that the KZNFC employees are trained and skilled to perform their duties and 
continually improve

Source/collection of data Skills development plan

Method of calculation Number of employees trained in line with identified training programmes calculated as a 
percentage

Data limitations None

Type of indicator Output

Calculation type Cumulative

Reporting cycle Annual

Indicator responsibility CFO

Programme 3: Marketing and Industry Development

Indicator title Amount of investment leveraged through the film fund.

Short definition The entity is to ensure that there is an increased production through the KZN Film Fund and 
thereby leveraging additional production investment

Purpose/importance Increase production will assist in stimulating the growth of the economy in KZN and job 
opportunities

Source/collection of data Funding agreement, Investors/ Funders commitment letters

Method of calculation Total value of productions funded less KZNFC funding

Data limitations None

Type of indicator Output

Calculation type Quarterly

Reporting cycle Quarterly

Indicator responsibility COO
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Indicator title Number of new businesses supported through incubator programmes

Short definition The entity is to provide support to new emerging businesses in the film industry

Purpose/importance To enable the sustainability and growth of new BBB-EE businesses in the film industry

Source/collection of data Incubator partnerships reports

Method of calculation Calculate the number of new companies housed within incubators

Data limitations None

Type of indicator Output

Calculation type Annual

Reporting cycle Annual

Indicator responsibility COO

Indicator title Number of people trained through the film value chain in the industry

Short definition The entity is to ensure training is provided to film practitioners and aspiring practitioners in 
the film industry

Purpose/importance To ensure that the province has an adequately skilled workforce to support production

Source/collection of data Registration and attendance registers at training programmes

Method of calculation Calculate the number of attendees at various training programmes according to registers

Data limitations None

Type of indicator Output

Calculation type Quarterly

Reporting cycle Quarterly

Indicator responsibility COO
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Indicator title Number of development and production projects funded through KZNFC

Short definition The entity is to ensure that productions are shot in KZN through provision of funding and 
local incentives

Purpose/importance To encourage Inward investment into the province to assist in growing the economy

Source/collection of data Signed contracts

Method of calculation Calculate the number of contract signed

Data limitations None

Type of indicator Output

Calculation type Quarterly

Reporting cycle Quarterly

Indicator responsibility COO

Indicator title Number of MOU’s signed to reduce film production costs in KZN 

Short definition The entity is to ensure that production costs on shooting in the province are reduced 
compared to shooting in Gauteng and Western Cape

Purpose/importance To ensure the province is cost competitive for productions

Source/collection of data MOU’s signed that assist in reducing production costs

Method of calculation Number of signed MOU’s

Data limitations None

Type of indicator Output

Calculation type Quarterly

Reporting cycle Quarterly

Indicator responsibility Executives
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KwaZulu-Natal Film Commission
1st Floor, Marine Building
22 Dorothy Nyembe Street
Durban 4001, South Africa

Landline: +27 31 325 0200
Email: info@kwazulunatalfilm.co.za

www.kwazulunatalfilm.co.za
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